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Marketing and Communications Manager - 
15-month fixed term contract 

 
Applicant Information 

 
 

Dear Applicant,  
 
Thank you for your interest in the position of Marketing and Communications Manager 
at Lisieux Trust. Lisieux Trust has been supporting learning disabled and autistic people 
in North Birmingham for over 30 years. We are proud of the quality of the support we 
provide, and we are looking for someone who can help us to ensure that more people 
know who we are and what we do.  
 
As a business that supports people with people, our employees are our greatest asset. 
We strive to recognise and reward the hard work that they do. In our 2019 employee 
feedback survey 100% of the people responding told us that they are proud to be a part 
of Lisieux Trust; and 94% told us that they felt valued at work. The result of this is high 
morale and exceptional staff retention.  
 
It is an exciting time to join Lisieux Trust. We are looking to expand our provision both 
inside and outside Birmingham over the next three years, offer new social opportunities 
and bring new technology into the organisation. 
 
The full job description and person specification is provided below along with some 
further information about what we do. To apply, please send a completed application 
form along to joanne@lisieuxtrust.org.uk. Please note that there is no deadline for 
applications to this role; the advert will close when a suitable candidate has been 
appointed. Please apply early to avoid disappointment.  
 
If you would like to have an informal conversation or to clarify any details regarding the 
role prior to submitting an application, please contact Jess Alsop-Greenacre, Chief 
Executive on 0121 377 7071 or at jessica@lisieuxtrust.org.uk.  I look forward to receiving 
your application. 
  
Yours sincerely,  

 
 
 
 

Jess Alsop-Greenacre 
Chief Executive 
 
 
 
 
 

mailto:joanne@lisieuxtrust.org.uk
mailto:jessica@lisieuxtrust.org.uk
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About Lisieux Trust: Lisieux Trust is a charity 
and a limited company. We were set up 
over 30 years ago by a group of parents 
who were struggling to find a home in the 
community for their children who had 
learning disabilities. And so, our first 
residential service, Lisieux House, was born. 
We now support 51 people across two 
residential care homes and seven 
supported living properties. The 
organisation employs approximately 85 
people, our annual income is just over £2 
million, and we own or lease 10 properties 
in and around Sutton Coldfield.  
 
 

 
Residential Care: We run two residential care homes. Lisieux 
House is home to 12 learning disabled and autistic adults, and 
Francis House is home to 9 learning disabled and autistic 
adults. Both services have Support Workers on site 24 hours a 
day. The services are registered with the national regulator 
for care services, the Care Quality Commission (CQC). They 
receive unannounced visits from CQC inspectors who write 
reports on the findings of their visits, which are published on 
their website. You can see our CQC reports by following these 
links:  
Lisieux House https://www.cqc.org.uk/location/1-116533584  
Francis House https://www.cqc.org.uk/location/1-116533600  
 
 

 
Supported Living: We own or lease seven properties 
across North Birmingham ranging in size from a two-
bedroom flat up to a seven-bedroom house. Each 
person who lives in one of these properties is learning 
disabled and/or autistic. They have a tenancy 
agreement with us to live in the property and they 
receive daily support from our Support Workers. The 
level of support provided depends on the needs of the 
tenants who live in the property. This service is also 
registered with the CQC, you can view the ratings and 
reports at https://www.cqc.org.uk/location/1-
5518108426.  
 

 
 

https://www.cqc.org.uk/location/1-116533584
https://www.cqc.org.uk/location/1-116533600
https://www.cqc.org.uk/location/1-5518108426
https://www.cqc.org.uk/location/1-5518108426


 

 3 

Job Description and Person Specification: 
Marketing & Communications Manager – 
Maternity Cover 
 
Overview: 
 

Job title: Marketing and Communications Manager – Maternity Cover 
 

Hours: Part time - 30 hours per week.  
 
Working hours will be agreed with the successful candidate.  
 
Working times will need to be the same each week – flexitime 
is unavailable.  
 

Salary bracket: Full time equivalent salary bracket: £29,619.20 to £32,344.00 
per annum, depending on experience. 
 
Pro rata equivalent for this role at 30 hours per week: 
£22,214.40 to £32,344 
 

Vetting level: Enhanced DBS 
 

Vaccination 
required:  
 

Yes 

Reporting to: Chief Executive Officer 
 

Direct reports: None 
 

Specific role 
purpose: 

To deliver clear, consistent and regular communications for 
specific stakeholder groups. 
 
To identify and pursue opportunities to grow the profile of the 
organisation. 
 
To contribute to income growth through effective marketing 
and communications activity. 
 
To promote and maintain the values and culture of Lisieux 
Trust; putting learning disabled and autistic adults at the 
heart of everything we do.  
 

Specific role 
responsibilities: 
 
 

Brand  
To work with the Senior Management Team and external 
agencies to maintain a strong organisational brand. 
 
To ensure that this brand is applied consistently to all digital 
and print communications. 
 
Communications 
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To deliver a communications plan that supports the 
organisation to deliver its strategic objectives 
 
To develop and deliver campaigns to meet strategic 
objectives 
 
To create and publish engaging social media content across 
multiple platforms, to include Instagram, Twitter, LinkedIn and 
Facebook. 
 
To manage the website and regularly update content.  
 
To design and prepare all content for a monthly newsletter 
and then distribute this electronically and in print. 
  
To set up a CRM system.  
 
To grow this database through organic and paid marketing 
and events.   
 
To coordinate external events, including communication about 
these events and coordination at the event.  
 
To coordinate internal communications forums including the 
employee forum and the resident and tenant forum.  
 
Marketing and PR 
 
To deliver a marketing plan that supports the organisation to 
deliver its strategic objectives, including raising the profile of 
the organisation in new geographical areas through effective 
campaigns. 
 
To identify and pursue opportunities to raise the profile of 
Lisieux Trust with target audiences within budget. 
 
To support the Senior Management Team to fill vacant rooms 
in our residential and supported living services through 
effective marketing. 
 
To support the Senior Management Team to recruit for staff 
vacancies 
 
Business Development and Fundraising. 
 
To proactively seek out opportunities to build a network of 
local contacts 
 
To attend events to represent Lisieux Trust and raise the 
profile of the charity. 
 
To support individuals or groups who would like to fundraise 
for Lisieux Trust, providing them with information and 
maintaining regular contact with them.  
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Performance 
standards: 
 
 

• Delivers effective and regular communications to all key 
stakeholder groups across the website, social media, 
newsletters and through other channels. 

• Creates clear and compelling marketing content.  

• Updates the website proactively with new content.  

• Updates the website in good time following a request to do 
so. 

• Takes a creative approach to building external 
relationships; taking the time to understand the 
motivations of relevant individuals and organisations and 
identifying the most effective way to establishing a long-
term positive relationship.  
 

• Effectively develops and implements realistic project plans 
that make efficient use of resources. 
 

• Understands how to creatively engage target audiences. 
 

• Builds positive and productive relationships with 
employees, directors, residents and tenants. 

• Works in accordance with the Lisieux Trust Employee 
Handbook and policies and procedures.  

 
 
Specific competencies required for effective performance.  
This section details the requirements for experience and knowledge. 
 

 
Essential: 
 
 

• A marketing degree, qualification or equivalent experience. 
 

• Ability to work independently and prioritise. 
 

• Demonstrable experience of updating WordPress websites. 
 

• Demonstratable experience of designing and delivering 
social media campaigns using Hootsuite.  

 
• Demonstrable experience of designing effective print 

publications using the Adobe suite.  
 

• Knowledge of suitable design software. 
 

• Excellent persuasive written and verbal communication 
skills. 
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• Highly numerate and analytical. 
 

• Excellent interpersonal skills; professional, confident and 
warm. 
 

• Willingness to give and receive positive challenge with 
colleagues. 

 
• Commitment to putting the residents, tenants and clients of 

Lisieux Trust at the heart of all decision making. 
 

• Experience of delivering or managing marketing and 
communications activity or projects. 
 

• Experience of relationship management. 
 

• Full driving licence. 
 

• Reliable and punctual. 
 

• Creative problem solver and confident decision maker. 
 

• Excellent attention to detail.  
 

Desirable: 
 
 

• Experience of managing a budget. 
 
• Knowledge of disability sector, possibly including 

established relationships with relevant organisations. 
 
• Knowledge of voluntary sector, including experience in 

designing new services. 
 
• Understanding of the social care market.  

 
 

Hours of work 
and flexibility: 

• 30 hours per week 
 

• The Marketing & Communications Manager may be requested 
to work outside normal working hours according to 
operational requirements. 

 
• The Marketing & Communications Manager may be required to 

undertake other duties appropriate to the post and hours of 
work or work at other premises and locations, but we will 
always discuss this with you first. We may also revise or 
change this Job Description as and when the need may arise. 

 
 


